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.telegraph

The new way to communicate

Welcome to .telegraph, the monthly .tel community newsletter covering the latest news
on .tel features, software and services, as well as useful tips and advice from .tel owners.
Why not share this with someone you think may also be interested?
More resources are at http://telnic.org/community-landing.html.

Hot News: .tel for Windows Mobile

You can now integrate .tel with your Pocket Outlook contacts on
Windows Mobile. Simply install our free plug-in and see new options
appear in the Contacts menu.

With .tel for Windows Mobile plug-in, you can assign any .tel to a
contact, view the contact details and choose to import those into
your contacts. You can also sync up the .tel and your contacts, so
you’ll never lose touch.

The plug-in supports privacy too, so you can login to TelFriends, save
your details and browse private information that your friends have
2 = shared with you.

N

Download .tel for Windows Mobile OS at http://apps.telnic.tel.

“I find .tel very easy to use, very accessible, so much so that even my
Mother has been able to update her own information on the .tel that
she has purchased”

Nathaly Vermette,
Intellectual Property Lawyer

2009: The Birth of a New Platform

Looking back at 2009, a seismic shift has occurred in internet usage, both for businesses
and individuals, one that it is very hard to imagine will be reversed. With more smart
phones, mobile applications and services establishing themselves as the points of access
and services of choice for those wishing to communicate or interact with each other, the
line between traditional web services and mobile-based widgets is blurring.

More on page 2

Industry News: eNom offers .tel domains

The world’s largest domain name wholesaler, eNom, and BulkRegister
(both part of the Demand Media Group) have started offering .tel do-
mains to their customers. “We’ve been watching the .tel extension for
some time now and it is our belief that this innovative platform has the
potential to transform how people are found online,” said Chris Sheri-
dan, vice president of sales for eNom. “We’re excited to offer .tel do-
mains today and look forward to bundling other value-added services
with this offering in the near future.”


http://apps.telnic.tel
http://ecomusee.tel/
http://dfs85.tel/
http://straker.tel
http://OxfordStreet.tel
http://Cappadonna.tel
http://promocDrogowa.tel
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2009: The Birth of a New Platform—continued

The pace of change and development is often unnerving
as the media hype up the ‘next big thing’ in technology.
Yet the speed of adoption also seems to be accelerating,
with the older generation and those on Main Street,
traditionally more conservative in their adoption of
technology, embracing new services more rapidly, lead-
ing to the conclusion that technology, finally, is becom-
ing mainstream and more accessible.

It’s hard to remember however that all of this has been
developed over a long period of time. 2009 saw the 40™
anniversary of the development of the internet, as well
as the 20" anniversary of the development of the World
Wide Web. The first generation mobile telephone from
Motorola was demonstrated in 1973. And the first do-
main name was sold commercially in 1985.

Everything today has been made possible by the long-
term development in infrastructure and devices that
have taken decades to refine, re-engineer and be made
robust. The products, services and applications that sit
on top have been brought to market through a process
of incremental innovation, using development tools and
languages that are bringing standardization, essential
for different services to talk to each other better, to en-
able a more consistent experience.

And yet, there is still a huge amount to be achieved, as
meaningful services that contextualize and understand
people’s business and social life begin to emerge. Loca-
tion-based services, that are aware where you are and
where your friends or potential destinations may be;
augmented reality applications that provide further,
layered information over real-time visual data, helping
you get to where you want to be or provide a new and
fresh learning experience; and new, low-cost and more
user-friendly communications solutions that enable you
to communicate with people how they and you want to
communicate.

It is within this context that .tel was born. Until 2009,
.tel was very much a theoretical ‘what if?’. What if peo-
ple could use names instead of numbers to connect with
others? What if people could simply and securely pub-
lish all of the ways that others could reach them under
one universal point of contact? What if you didn’t need
to learn how to build a website simply in order to be
found online? What if you could access this point of
contact from any device — PC or smartphone - with a
browser and automatically see it in the right format?
And what if all of this could be done using the system
behind the web, storing the information as data, so that
it was cheap to access, quick to download and simple to
update?

2009 realized Telnic’s vision in bringing this incre-
mental innovation, built on standards and using
proven technology, to anyone who wished to be
found, no matter where they were and what services
others were using. Internally we refer to .tel as ‘Web
0.0’ as it uses the system behind the web — the DNS —
to provide a personal, fully-owned platform from
which an individual can share all of their traditional
and Web 2.0 communications methods. But at the
same time, we have distilled and simplified the ability
for people to have a place online from which not only
can they be discovered but also, as more developers
see the power of one single place under a users own
control, a place where in the future individuals can
better manage their own personal web experience.

.tel has been alive for nine months and we’re proud to
have an extended family that spans the globe. Indi-
viduals and small businesses from all walks of life and
professions are telling us their stories of how they use
and benefit from .tel, simply either as a point of con-
tact or in a more complex manner. Some of these uses
are already saving lives, such as clamptime.tel, which
provides medical professionals with essential informa-
tion regarding organ donation.

.tel is still very young but Telnic is committed to help-
ing it develop and grow into a strong, vibrant and
helpful service. As the proud parent, we are not too
internally focused to know that we have all of the un-
derstanding required to bring a socially-aware new
entrant to an ever-changing community. We have
been listening over the past nine months to opinions,
advice and concerns from you, and we continue to be
grateful for this, as we help .tel develop. In the next
few issues of .telegraph, we’ll be talking further about
how .tel will change in its looks, become friendlier and
begin playing well with others.

We've learnt that it’s important to make sure that .tel
can walk before it can run. However, we’re confident
that it is learning quickly and its speed of development
will accelerate. We're looking forward to 2010 and the
challenges and opportunities that it will bring, and we
hope that you are too. Once again, thank you for your
support and we hope that you will be proud of the
development you see next year.

Justin Hayward,

Communications Director
Telnic
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New Year—New Look

In January, we will be re-launching our website, www.telnic.org, with a fresh design, intuitive navigation and more
useful and fun stuff for you to read: educational materials, templates tailoring .tel to your needs, and a wide range of
tools and services for you to choose from. We hope that every .tel owner will find something useful on the new site.

Here’s a sneak-peek preview of some of the new website areas:

Get your .tel | Enteryour name or brand tel )

Manage your tel

» Get the most of .tel with .tel Tour

Browse the .tE| tOUF to Iearn abOUt its key features and jome | .tel Tour .tel For Yi Tools Press Communitya ! artmerjswa iet Started
advantages of .tel domains.

Secure your .tel and

In this section, you can get useful advice on how to Start saving money!

improve your search engine rankings, save money and
make a profit with your .tel domain.

9
‘\

Standard design at no cost

A 4
We feature real-life examples of successful .tel projects &’ Nohosting o mairtenance fees
to help you make the most of your own .tel page. If f Lowestimaginable cost on mobiles
you’d like to share your ideas about .tel benefits, ¢’ Helps save on communications costs

, 4

»
N

please write to us at community@telnic.org.

Minimized stationery printing expenses

<

YourPractice.tel [ Download TefTemplate 8

» Learn what’s .tel for you

— Give your pa‘tlents Are you an independent professional or a member of a
Docts everything they need to not-for-profit organization? Do you work in a large com-
I Profssionals stay in touch and stay informed . : ; ; ;
b Saakars cipractco xS ¢ oocy for vour i pany or teach at a University? Find useful tips and advice
BRI o R ks apvoinimens, o : PR
T R L e relevant to your profession and type of organization in
PR Specialists emergency numbers. It keeps you in control over “ ”
Realtars how, where and when you or your office can be ,tel for you .
Doy ssa tosccaghond impossibSTS fol
p ., 3 . .
Siilod Wortr g Each feature offer real-life examples and a printer-
o friendly TelTemplate to inspire you through other peo-
ple’s creative thinking and inventiveness.
.tel Doctors
T Tl Tio B We'll be adding more professions soon—tell us how you
® GaryKraus tel @ Path tel 8 DiKathleen.tel

@ HighgateDentist tel
entist

Neurosurgeon Dentist Psychologist

use your .tel, write to us at community@telnic.org.

.tel Meetup in Vancouver

- and he sparked a lot of avid conversation during our
networking time at the end. It was nice to see people
sharing ideas about how to monetize .tel. Henri talked
about advertising in .tel and the .tel meetup crew had
good ideas on smaller directories as a way to generate
revenue.

Friday, December 11" marked the third meeting of the
Vancouver dotTel Meetup Group. 22 people braved the
threat of snow (unusual occurrence in Vancouver) to join
us and meet Henri Asseily, Telnic CTO, live on camera via
Skype from Beirut, Lebanon. Lisa Wills tells us about it:

“Now, to paint this picture

for you, we hold our meet-
ings in the Harrison Galler-
ies, an art gallery housed in
a wonderful heritage build-
ing with lots of great art
adorning old brick walls un-
der high ceilings.

| want to say also a big 'Thank you' to Matt Lane and
Cybele Negris of Webnames, and Nadya and Justin
and Kash at Telnic. It is wonderful to have so much
knowledge, enthusiasm and support!

We are looking forward to our next meetup on January
8" We are hoping these monthly meetings continue
to grow as we see Vancouver as somewhat of a pio-

neer for the growth of .tel and these meetings help
spread the word and engage the community in a new
technology.”

Henri via Skype camera onscreen in the heritage art gal-
lery was somehow the perfect way to showcase our abil-
ity to connect with each other. Henri gave us his unique
perspective - all the techies in the room were very happy


http://www.telnic.org
mailto:community@telnic.org
mailto:community@telnic.org
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VermetteLaw.tel: Business benefits and practical uses

My name is Nathaly Vermette,
I’'m from Montreal in Canada,
and I'm an attorney practicing
in intellectual property law.

Being discoverable on the inter-
net, or contactable by my cli-
ents, is excessively important.

Doing intellectual property technology-based work,
clients usually prefer to use the web, to contact each
other, and their help. Therefore for me it is essential
that | be contactable.

| enable my clients to reach me in a number of ways;
obviously, the telephone, my website, Twitter, but
now we have the .tel, which makes it easy to accumu-
late all of these sources in one place.

| heard about .tel domain names interestingly through
one of my clients, who was a .tel developer for certain
services, and | instantly saw the usefulness for my busi-
ness and registered quite a few .tel domain names. |
saw the instant usability of .tel because | could reach
most of my clients in a quick and efficient way as well
as | could gather all of the sources of communication in
one spot. For example, | could put all of my telephone

numbers, my fax numbers, my Twitter name, my web
page, all in one place. And when | travel abroad | can
update my contact details and people can reach me
without difficulty.

| think that every-
body can pretty
much benefit from
a .tel. You have your
plumbers, who do
not necessarily re-
quire a full-blown
web page that would
need to be reachable at any level. They can update
their information very quickly. You have professionals
like myself, that when they travel on business, can
update their information and be reachable. Then you
have the large corporations also that can have their
branch information on also in one site and which can
be updated for their employees within seconds and
it’s not a whole production process to update.

It can be personal also, where you have your family
information only accessible to your family because
you can limit also who sees what information which is
another feature that is highly important in this day
and age.

Profiles on Holiday

As we enter the holiday period, Profiles can be especially Profiles
useful, allowing you to route customers and friends to the
most appropriate contact information that’s relevant for

where you are at any time.

profile: Vacatmn ........................................ iv]| Activate Rename Delete

Setup a few different profiles for your personal and business .tel names, and switch between them as you go

through your day:

» “Vacation” to show your “Out of Office” message and emergency contacts while you’re on holiday

> “"Weekend” to hide phone numbers for when there’s no-one in the office to take the call

» “Travelling” to inform visitors about your travel plans, time zone and location changes

A profile is a combination of the page title, introduction text and contact information that you make available. You
can create and manage profiles from the control panel or, even more usefully, switch between profiles while on the
move from your mobile device with one of our free applications: My.tel for iPhone, Access .tel on BlackBerry,

and .tel plug-in for Outlook.

Your control panel Dashboard greys out the contact items that are not in the profile you’re viewing. Only items in
the currently active profile are published on your .tel page. To see where a contact item is used, click Edit and open
Advanced settings. For more details, see page 10 of the Guide to .tel, http://telnic.org/downloads/telguide.pdf.


http://telnic.org/downloads/telguide.pdf

.telebrities

Telnic congratulates this month’s winners of Flip Ultra HD cameras.

For a chance to win next month, submit your story: introduce yourself,

your .tel, and tell us why you think you should win.

http://telnic.org/community-telebrity.html
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» Best Directory:
EcoMusee.tel

Laurent Husson is using .tel for a
wide variety of projects. He
started ecomusee.tel as he felt “in
France (and probably also in other
countries), there's a lot of eco mu-
seums (living/ecological museum)
but as there wasn't any full listing
of them, I've decided to create my
own one using the .TEL technology.

For each “ecomusee” (more than
70 are registered), I've proposed
all contact information (tel, fax,
web site, sometimes email, GPS
coordinates, post address) and of
course a short description and
opening days/time.”

v' Useful service
v Multiple navigation paths

» Best Original Use:
dfs85.tel

Hernan Peralta Alvear runs his
own consultancy company in Ar-
gentina, Accuratio.tel, and has
come up with an innovative use
of .tel - to keep in touch with old
school friends.

“I was recently in contact with

former classmates at “Domingo
Faustino Sarmiento” School, here
in Buenos Aires, Argentina. We left
school in 1985 and | had not seen
most of them since then. We met
in a pizzeria and had fun, after 24
years. | bought and set up dfs85.tel
in order not to lose contact with
them again. All my former class-
mates love the idea and now | am
convincing them to have their
own .tel.”

v" Innovation
v Connecting people

» Best .tel Small Business:
straker.tel

Chris Straker is a one-man band
carpet cleaner in Surrey. He finds
that he’s competing more and
more with larger companies.

Chris has worked for the Parlia-
ment and won a number of green
awards in his industry, and now
his .tel is causing quite a stir in the
carpet cleaning forums .

“My business and the good PR |
have had over the last few years,
has taken over as my new limelight.

My .tel has made it easier for me to
convey my personal and business

face to many more people and I will

cherish my Straker URL for as long
as possible. ”

v" Digital business card
v All contacts in one place

useful tips

media RSS

exciting stories

mailing

forums

promotions

Copyright © 2009, Telnic Ltd.

today

telnic.org/
community-signup.html



http://telnic.org/community-telebrity.html
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Registrars Only

Telnic would like to thank all participating registrars for their continuous support for the innovative .tel technology
and promotional efforts in bringing .tel domains to the market. This year, .tel domains first became available for
purchase by the general public, and have passed the quarter of million landmark in the first 6 months after release.

We hope that together we will achieve ever more spectacular results in 2010 through targeted and affiliate market-
ing, technical enhancements, new features, usability improvements and many new value-add tools and services.

Seasonal Greetings and a Happy New Year!

Last Call for entering telnic.org website o Comuisies
Telnic’s new website is due to be launched in early January 2010. For a sneak | sussution
preview visit: http://playpen2.telnic.net Username: guest Password: wlt2dj FAME Q) o s

. . o MonSGensm -
Once again, we strongly encourage all registrars to participate in customer-

facing areas of the new website, specifically in the simplified purchase process

where a visitor can check availability and be offered to purchase the domain B oming o
from one of the featured providers, as shown on the right. Visitors are offered a I

choice of 5 registrars depending on where they are: local, regional and random (51511CTU Y ST

registrars worldwide. A full list of participating registrars is also provided.

BB Online
2! GOmain MgILTRNIN G0 [P

Digitrad,com
7 10 COMmmUnicak”

To be included in this list, you must implement an online-based easy buying digitrad
process and provide Telnic with a URL to your checkout page, where the domain e —
name is passed as a parameter, for example: uu,ﬁéinpgnpm-

http://exampleregistrar.com/checkout.aspx?domain=yourname.tel

Wil 1181 of raglistiais: over 160 companses rom 32 countratd warkdwide

The most visited .tel pages in December

By analyzing server logs, Telnic has identified several adoption and usage trends that can help market .tel domains:
» Registrar .tel pages are important

For instance, ru-center.tel registrar page is among the most visited, with their contact information, location
and links to services on their .tel page. We strongly recommend populating your .tel domains with all the
latest promotions, special deals, and featuring .tel domains of all your customer facing staff. A regis-
trar’s .tel page should be a role model as clients use those pages as a reference point prior to purchase.

» Geo-based domains can run successful directories

For example, this month the city directory murman.tel is the 2" most popular .tel page. As a registrar, you
can help your customers realize the potential of their generic keyword and place-name .tel domains, edu-
cate them about the SEO benefits and monetization options, etc. As renewals are getting nearer, it’s neces-
sary to show value in keyword .tel names to ensure a high renew rate.

» The most visited site vary in geography and type of entity

Out of the 50 most visited .tel pages, many are not in English, and covering Eastern Europe, Asia and South
America. Obviously, well-populated active directories have high stats, but so do large businesses
(messebau.tel, oasiscoolers.tel) and individuals (hyogor.tel, a clairvoyant, mikeseaton.tel, a blogger). As a
registrar, you can tailor your marketing message to different groups of customers using our latest “.tel for
you” materials from our new website, and include .tel community news from our Twitter feed.

» Promotional movie continues to work
Ben.tel is among the leaders and one of the primary sources of traffic for telnic.org. We recommend that

you keep your customized version of this video on your landing page to explain .tel to new customers and
drive traffic to your site.

If you have any questions or suggestions, please do not hesitate to write to us at registrar-team@telnic.org.


mailto:registrar-team@telnic.org
http://playpen2.telnic.net/index.html
http://ru-center.tel
http://murman.tel
http://messebau.tel
http://oasiscoolers.tel
http://hyogor.tel
http://mikeseaton.tel
http://Ben.tel

